
INCREASE BUSINESS AGILITY 
WITH SALESFORCE DEVOPS 
SERVICES



DevOps for Salesforce involves a comprehensive strategy that automates the entire lifecycle of changes, 
from planning to deployment. It breaks down silos between development and operations, promoting 
collaborative efficiency in managing updates. The goal is to ensure precise, efficient changes that 
minimize disruptions to users and business processes through streamlined deployment processes and 
automation. This approach not only optimizes release management but also cultivates a culture of 
innovation and collaboration within the Salesforce ecosystem.

INTRODUCTION

Why do you need Salesforce Release Management?

End user 
dilemma

Lack of technical 
governance

Testing 
variability

Diverse 
environments

Stakeholder 
conflicts
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What does Datamatics Offer?

CLIENT SUCCESS STORY

A leading IT company was struggling with release of new 
features and enhancements of their Salesforce-based 
CRM application. Datamatics deployed a comprehensive 
Salesforce release management strategy to address their 
challenges and streamline their deployment process 
resulting in 70% reduction in post release incidents and 
30% increase in developer productivity.

70% reduction in post release incidents 
with Salesforce DevOps services
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ABOUT DATAMATICS

Datamatics caters to a diverse global clientele across 
Banking, Financial Services, Insurance, Healthcare, 
Manufacturing, International Organizations, and Media 
& Publishing. The Company has a presence across four 
continents with significant delivery centers in the USA, 
India, and the Philippines. To learn more about 
Datamatics, visit www.datamatics.com

Datamatics enables enterprises to go Deep in Digital 
to boost their productivity, customer experience, and 
competitive advantage. Datamatics’ portfolio spans 
across three pillars of Digital Technologies, Digital 
Operations, and Digital Experiences. It has established 
products in Intelligent Document Processing, Robotic 
Process Automation, AI/ML models, Smart Workflows, 
Business Intelligence, and Automatic Fare Collection. 

FOLLOW US ON https://www.linkedin.com/company/datamatics/ https://www.facebook.com/Datamatics/ https://twitter.com/Datamatics https://www.youtube.com/user/datamaticsglobal
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